The importance of the ”strategic game” to frame the political discourse in Twitter during 2015 Spanish Regional Elections by Zamora-Medina, R. (Rocío) et al.
 ISSN 2386-7876 – © 2017 Communication & Society, 30(3), 229-253 
229 
 
Abstract 
 
Keywords 
Twitter, elections, Framing, campaigning online, Spain, 
political mobilization 
 
 
 
1. Introduction 
Special issue 
Political communication 
 
 
Rocío Zamora Medina 
rzamoramedina@um.es 
Associate Professor. Faculty of 
Communication and 
Documentation. University of 
Murcia, Spain. 
 
 
Paloma del H. Sánchez Cobarro 
palomahenar.sanchez@um.es 
Professor. Faculty of 
Communication and 
Documentation. University of 
Murcia, Spain. 
 
 
Helena Martínez Martínez 
hmmartinez@ucam.edu 
Teaching assistant. Faculty of 
Social Sciences and 
Communication. Catholic 
University of Murcia, Spain.. 
 
 
Submitted 
November 21, 2016 
Approved 
March 13, 2017 
 
 
© 2017 
Communication & Society 
ISSN 0214-0039 
E ISSN 2386-7876 
doi: 10.15581/003.30.3.229-253 
www.communication-society.com 
 
 
2017 – Vol. 30(3) 
pp. 229-253 
 
 
How to cite this article: 
Zamora Medina, R.; Sánchez 
Cobarro, P. H. & Martínez Martínez, 
H. (2017). The importance of the 
"strategic game" to frame the 
political discourse in Twitter during 
2015 Spanish Regional Elections. 
Communication & Society 30(3), 
229-253. 
 
 
 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
230 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
231 
2. Background 
2.1. From offline to the online campaigns 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
232 
2.2. The "Twittersphera" for campaigning online 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
233 
2.3. Generic Frames on Twitter for campaigning online 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
234 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
235 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
236 
3. Method 
• 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
237 
• 
• 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
238 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
239 
• 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
240 
4. Findings 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
241 
Table 1. Twitter activity differences among candidates running for 2015 regional elections in 
R.Murcia 
Source: Own elaboration 
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Graphic 1. Evolution of Twitter activity among candidates in 2015 regional elections in 
R.Murcia 
Source: Own elaboration 
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Table 2. Twitter activity differences among candidates running for 2015 regional elections in 
Region of Murcia 
Source: Own elaboration 
Graphic 2. Hashtags tag cloud of different candidates running for 2015 regional elections in Murcia 
 Source: Own elaboration 
ISSN 2386-7876 – © 2017 Communication & Society 30(3), 229-253 
244 
Graphics 3. Evolution of generic Frames used by candidates running for 2015 regional 
elections in Murcia. (Source: Own elaboration) 
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